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Abstract. The The purpose of this research was to analyze the 
participation of community based on social capital to enhance tourist visit 
at Lake Toba Parapat North Sumatera. The study utililized both qualitative 
and quantitative methods. 80 respondents (head of family) were 
interviewed at Lake Toba Parapat North Sumatera. Thte analysis technique 
of data used quantitative research used descriptive statistics, and multiple 
regression analysis, whereas qualitative research started from the data 
organization, reduction and interpretation of data and took conclusion on 
the results of research. The results of the research showed that the 
hypothesis of research that there was a positive and significant influence 
between social capital on the community participation to enhance tourist 
visits in Lake Toba Parapat North Sumatra was accepted. Participation of 
community based on social capital to enhance tourist visit was in moderat 
and it can be further improved by social activities including 
communication, information sharing and education on the importance of 
community participation based on social capital such as cohesiveness, 
altruism, networking, coorperation, unselfish feeling, and trust.  

Tourism development in various region including Lake Toba Parapat North Sumatera is an 
important and urgent sector, especially in the era of decentralization now on. Tourism is a 
journey undertaken by one or groups of people from one place to another in other to enjoy 
the beauty of nature with the aim of seeking pleasure. Tourism development is a variety of 
tourism activities undertaken by community, private and government supported by tourism 
facilities and services to enhance the number of tourist visits both domestic and foreign 
countries. Tourism not only enhance state/central revenue but also enhance community 
income and local revenue. Therefore, the participation of all elements include government, 
private and community around tourist site become a very important strategic issue to 
enhance the tourist visit. Therefore the participation of community based on social capital 
to enhance tourist visit will be a good concept in Lake Toba Parapat North Sumatera. 
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According to Law of Tourism number 10 of 2009 [1], the destination of tourism 
development are to promote economic growth, prosperity of the people, eradicate poverty, 
overcome unemployment, conserve nature, environment, and resources, promote culture, 
elevate the image of the nation, nurture the love of the country, strengthen the identity and 
unity of the nation, and strengthen friendship among nations. It means that the development 
of tourism conducted with the participation of community-based social capital is an 
absolute requirement at the Lake Toba Parapat North Sumatera. 

But, even central and the local government had already undertaken a various tourism 
development programs to enhance tourist visit, but in fact that up to now at tourism sector 
especially Lake Toba Parapat North Sumatra did not have a significant results to increase 
tourist visit. Decreasing number of tourist visits both domestic and foreign countries in 
North Sumatera since the last 3 (three) years can seen from the following table. 

Table 1 Number of  Tourist Visit to Lake Toba North Sumatera 2014-2017 

No Tourist Visit (Year) Total (people) 
1 2014 270.837 
2 2015 229.288 
3 2016 233.643 
4 2017 167.037 
 Total 900.805 

Source : Badan Pusat Statistik Sumatera Utara, 2017[2] 

The development of the tourism sector to enhance tourist visit is not only a mere of 
government affair alone, but also required the participation of private and the community 
especially around of tourist site. This was the reason why this research conducted by taking 
the title "Participation of Community Based on Social Capital to Enhance Tourism Visit In 
Lake Toba Parapat North Sumatera". 

2 Literature Review 
Participation of community is a role of community in every stage of activities in 
development including the tourism development starting from the process of identifying the 
problems and potentials in the community, the selection and decision-making on alternative 
solutions to handle problems, implementation of the program and the  effort to solve the 
problem, and also evaluating the programs[3].  

While social capital define as a set of values and norms that are recognized and shared 
by the local community and be used as guidelines in behaving in community everyday and 
implemented by a good cooperation in the community [4] stated that the components of 
social capital were trust, cohesiveness, altruism, unselfish feeling, cooperation, and 
network. Thus, the participation of community based on social capital is the active 
participation of community that is driven by social capital such as  trust, cohesiveness, 
altruism, unselfish feeling, cooperation,  and networks.   

In this research the meaning of participation of community based on social capital to 
enhance tourist visits is the community involvement by giving contribution of thoughts, 
energy, time, funds, and facilities based on trust, cohesiveness, altruism, unselfish feeling, 
cooperation, and networks to enhance tourist visit at Lake Toba Parapat North Sumatra. 
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3 Research Method 
The study employed both quantitative and qualitative methods [5]. The respondents consist 
of 80 local community people who lived in Lake Toba Parapat North Sumatera. The 
research informant were bureaucratic apparatus in head of distric, head and village 
apparatus around Lake Toba  Parapat North Sumatera. 

Data were collected from literatures, questionnaire, observations and interviews. The 
data were then analyzed by using descriptive statistic, and simple regression analysis. 
Qualitative research methods were done from data organization, reduction, and 
interpretation of data and took conclusiona of the result [6]. 

4 Result and Discussion  
4.1 Participation of Community Based on Social Capital to Enhance Tourist 

Visit at Lake Toba Parapat North Sumatera  

The participation of community based on social capital to enhance tourist visit at Lake 
Toba Parapat North Sumatera was the active involvement of community by giving by 
giving contribution of thoughts, energy, time, funds, and facilities based on the trust, 
cohesiveness, altruism, unselfish feeling, mutual cooperation, and network among 
community, community with government, and the public with the private sector to enhance 
tourist visit at Lake Toba Parapat North Sumatera. The result of study id shown in table 2. 

Table 2 Participation of community based on social capital to enhance tourist visit at Lake Toba 
Parapat North Sumatera, 2017. 

No Instrument Responden Answers 
SA A S N VN 

1 The trust of government can increase 
your participation to enhance tourist 
visits in Lake Toba Parapat North 
Sumatera  

10 
12,50% 

20 
25% 

30 
37,50% 

20 
25% 

- 

2 The trust of community can increase 
your participation to enhance tourist 
visit in Lake Toba Parapat North 
Sumatera  

7 
8,75% 

20 
25% 

 

29 
36,25% 

20 
25% 

4 
5% 

3 The trust of private sector can increase 
your participation to enhance tourist 
visits in Lake Toba Parapat North 
Sumatera? 

8 
10% 

22 
27,5% 

32 
40% 

18 
22,50% 

- 

4 Do you have any confidence that the 
government will  enhance tourist visit 
in Lake Toba Parapat North Sumatra? 

10 
12,50% 

19 
23,75% 

36 
45% 

15 
18,75% 

- 

5 Do you have any confidence that the 
local people will enhance tourist visit 
in Lake Toba Parapat North Sumatera? 

15 
18,75% 

20 
25% 

33 
41,25% 

12 
15% 

- 

6 Do you have a belief that private sector 
will enhance tourist visit in Lake Toba 
Parapat North Sumatera? 

6 
7,50% 

30 
37,50% 

27 
33,75% 

17 
21,25% 

- 

7 Is the cohesiveness with the 
government can increase your 
participation to enhance tourist visit in 
Lake Toba Sumatera Utara? 

10 
12,50% 

25 
31,25% 

29 
36,25% 

16 
20% 

- 

8 Is the cohesiveness with the private 12 31 30 7 - 
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sector can increase your participation 
to enhance tourist visits in Lake Toba 
North Sumatera? 

15% 
 

38,75% 37,50% 8,75% 

9 Does the cohesiveness with local 
people increase your participation to 
enhance  tourist visits in Lake Toba 
North Sumatera? 

7 
8,75% 

30 
37,50% 

28 
35% 

15 
18,75% 

- 

10 The attention of tourists (altruism) can 
enhance tourist visits in Lake Toba 
Parapat North Sumatera 

5 
6,25% 

35 
43,75% 

30 
37,50% 

10 
12,50% 

- 

11 The attention of the facilities of 
tourism such as infrastructure and so 
on can enhance tourist visit in Lake 
Toba Parapat North Sumatera 

11 
13,75% 

20 
25% 

 

29 
50% 

20 
25% 

- 

12 Did you have any attention to  tourists 
who come to Lake Toba Parapat North 
Sumatera? 

10 
12,5% 

28 
41,25% 

33 
41,25% 

12 
15% 

- 

13 Did you have any attention of tourist 
facilities/infrastructure in Lake Toba 
Parapat North Sumatera? 

7 
8,75% 

20 
25% 

 

29 
36,25% 

20 
25% 

4 
5% 

14 Did you do a prioritize the interests of 
tourists rather than your own in Lake 
Toba Parapat North Sumatera? 

8 
10% 

32 
40% 

22 
27,5% 

18 
22,50% 

- 

15 Did you pay attention to the needs or 
desires of tourists to enhance tourist 
visit in Lake Toba Parapat North 
Sumatera? 

10 
12,50% 

10 
12,50% 

50 
75% 

10 
12,50% 

- 

16 Did you work without expecting a 
rewards to enhance tourist visits in 
Lake Toba Parapat North Sumatera? 

12 
15% 

 

18 
18,75% 

32 
40% 

18 
18,75% 

- 

17 Did you do prioritize mutual needs to 
enhance tourist visit in Lake Toba 
North Sumatera? 

10 
12,50% 

20 
25% 

32 
40% 

18 
22,50% 

- 

18 Did you do a prioritize to the need of 
government to enhance tourist visit in 
Lake Toba Parapat North Sumatera? 

11 
13,75% 

27 
33,75% 

28 
 35% 

14 
35% 

- 

19 Did you notice the more urgent needs 
of tourist to enhance tourist visit in 
Lake Toba Parapat North Sumatera? 

9 
11,25% 

16 
20% 

31 
38,75% 

22 
27,50% 

 

2 
2,50% 

20 Do you want to work together with 
community to enhance tourist visits in 
Lake Toba Parapat North Sumatera? 

9 
11,25% 

30 
37,50% 

30 
37,50% 

11 
13,75% 

- 

21 Did other communities cooperate to 
enhance tourist visits in Lake Toba 
Parapat North Sumatera? 

8 20 
 % 

38 
47,50% 

12 
15% 

- 

22 Did you have network with 
government to enhance tourist visits in 
Lake Toba Parapat North Sumatera? 

8 
10% 

12 
15% 

32 
40% 

25 
31,25% 

3 
3,75% 

23 Did you have networking with the 
privat sectors to enhance  tourist visits 
in Lake Toba Parapat North Sumatera? 

10 
12,5% 

30 
37,5% 

33 
41,25% 

7 
8.75% 

- 

24 Did you have networking with other 
communities to enhance tourist visits 
in Lake Toba Parapat North Sumatera? 

12 
15% 

28 
41,25% 

33 
41,25% 

10 
12,5% 

- 
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25 Did you urge other community around 
the tourist sites to enhance tourist visits 
in Lake Toba Parapat North Sumatera? 

10 
12,5% 

19 
23,75% 

35 
43,75% 

11 
13,75% 

5 
6,25% 

Note : 
SA : Strongly Agree 
A : Agree 
S : Sometimes 
N : Never 
VN : Very Never 

4.2 The Trend Level of  Participation of Community To Enhance Tourist Visit 
At Lake Toba Parapat North Sumatera 

The trend level of community participation based on social capital to enhance tourist visit at 
Lake Toba Parapat North Sumatera could be seen in table 3. 

Table 3 The trend level of  participation of community based on social capital to enhance tourist visit 
at Lake Toba Parapat North Sumatera, 2017 

Range 
 

F. Absolute F. Relative Category 

89  -  110 20 25.00% Good 
66  -  88 46 57.50% Moderate 
43  -   65 14  17.50% Less 
20  -   42   0    0.00% Low 

Total  80 100.00%  

As shown in table 3, it can be said that the trend level of participation of community to 
enhance tourist visit at Lake Toba Parapat North Sumatera was in moderate category and 
need to enhance by participation of community based on social capital. 

Participation of community to enhance tourist visits can be done in various forms, as an 
example by developing the potential of local art and culture such as culinary, fashion, 
cultural performing arts, and so on. The show of potential of local art and culture will bring 
something uniqueness for tourists and also makes local community proud of them. 

5 Conclusions and Recommendations 
The hypothesis of research stated that there was a positive and significant influence 
between Social Capital on the Participation of Community to enhance tourist visits in Lake 
Toba Parapat North Sumatra was accepted. Participation of community based on social 
capital to enhance tourist visit was in moderat category. From the six indicators of Social 
Capital, the greatest influence towards Participation of Community to enhance tourist visits 
was cohesiveness, followed by Altruism, Networking, Coorperation, Unselfish Feeling, and 
the weekness was Trust 

The hypothesis of research stated that there was a positive and significant influence 
between Social Capital on the Participation of Community to enhance tourist visits in Lake 
Toba Parapat North Sumatra was accepted, therefore social capital namely cohesiveness, 
altruism, networking, coorperation, unselfish feeling, and trust need to increase by 
socialization and role playing. Participation of community based on social capital to 
enhance tourist visit was in moderat category, therefor need to increase by involving 
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community leader, religious leader and educational leader in all situations. From the six 
indicators of Social Capital, the greatest influence towards Participation of Community to 
enhance tourist visits was cohesiveness, followed by Altruism, Networking, Coorperation, 
Unselfish Feeling, and the weekness was Trust. It means that cohesiveness was an 
important thing to increase among society, leaders and privat sectors by increasing 
emotional closeness, forming groups that share common goals and have caring leaders. 
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