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The activity of business structures in modern conditions, when the global pandemic has 
brought to the fore the instability of trends, significant changes in pricing due to variability 
of supply and demand, competitive environment, essential macro - and microeconomic 
factors, etc., requires management to implement continuous assessment as economic 
potential as a whole, and opportunities for development in the future. One of the key 
components of any business structure of any form of ownership is marketing and 
communication policy. This component is closely related to both the production and financial 
components and therefore requires a clear and adequate assessment, including quantitative. 
According to the methods of measuring the results of communication policy, qualitative and 
quantitative indicators are distinguished, among which the quantitative one is more common, 
as it allows evaluating various processes and phenomena in quantitative units. The problems 
of evaluating the effectiveness of communication policy of business structures were 
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considered and analysed by politics, scientists [1-8]. The tendency formed in the process of 
conducting the communication policy of business structures is a natural change of the process 
in a certain time series [9-11]. 
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Adaptation of this formula for the classical definition of speed was further developed in 
the concept of the trend speed. It was explored by [12-17]. Thus, the rate of spreading the 
trend is the resulting indicator of the development and spread of the trend in a certain period 
of time, taking into account the geographical space. 

The value of the parameter S, i.e., the path taken by the trend, should be interpreted to the 
extent of the trend. Cases of the process manifestation that form the trend reflect the 
availability of a certain development of the trend, similar to the path that the body travels, 
i.e., develops in a certain direction [30]. The degree of spreading the trend theoretically 
represents the relative expression of the degree of encouraging potential consumers to the 
studied trend [25, 26]. 

The time that should be defined within the study of the rate of spreading the trend is the 
total period during which the trend has spread, i.e., the period from the first manifestation of 
the trend to the time of the study. 

Adapting the formula for calculating the speed of rectilinear uniform motion of the object 
to the speed of the trend, the following expression is obtained (2): 

� � ����� (2) 
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where S is the speed of the trend spreading. 
After determining the velocities of trends, the next step is to identify the factors that 

influence the acceleration of their velocity. 
The speed of spreading innovation trends reveals the importance of the probability degree 

of successful implementation of innovative ideas in the activities of industrial enterprises [31, 
32]. The process that reflects further implementation of innovative ideas in the formed 
innovations is manifested in the diffusion of innovations. Thus, the acceleration of this 
process in the industrial enterprise is facilitated by certain factors, which are also key aspects 
of implementing the promising trends in innovative ideas, which further shape the innovative 
directions of development. 

Different trends can evolve in different directions of innovative development, and this 
can take different periods. Thus, the nature of the successful implementation of the promising 
trends depends not only on external factors surrounding the company and on management 
decisions within the company but also on the very nature of the trend, i.e., indicators of a set 
of factors [33, 37]. 

E. Rogers argues that five main reasons govern the success of implementing innovations: 
relative superiority, compatibility, ease of implementation, probation (ease of 
implementation), and observation (communicativeness). 

There are also additional factors that determine the pace of innovation when they already 
have a material embodiment in goods and services, such as the type of decision on innovation; 
the nature of communication channels, the nature of the social system, in which innovation 
is widespread, the propaganda activity of agents [38]. By analogy with the diffusion of 
innovation into trend dissemination, it is useful to analyse only the first five main factors 
contributing to dissemination. After all, by its nature, the trend is the initial stage of 
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substantiating innovation ideas. Its material embodiment in specific areas of innovation has 
not yet been found [39-41].  

The five main factors that help accelerate spreading the trends are concepts that contain 
a significant set of aspects of the likely success of trends in the future [43]. Thus, the first 
factor − the relative advantage of innovation − implies that at the time of implementing the 
trend towards innovative development, this innovative idea will be better than the idea it 
stands for. Relative advantages can be represented in the improvement of cost-effectiveness, 
environmental friendliness, and (or) can represent technical improvements due to the trends’ 
implementation in the innovative direction of the industrial enterprise development. Thus, 
the type of relative advantage that will be the most important is determined by the very nature 
of the trend [44]. 

The ease with which a trend is implemented reflects the degree to which it is easy to 
understand, use, and adapt to innovation. The degree of understanding, use, and adaptation 
are related indicators, but their meanings can vary greatly [45]. Thus, the degree of use may 
be much less than the degree of understanding and vice versa and the degree of adaptation, 
i.e., implementation in a particular direction of innovative development of an industrial 
enterprise [46]. The ease with which a trend is implemented is directly related to the speed 
with which the trend spreads, because the greater is the ease with which the three indicators 
are presented, the faster the rate can spread [47]. 

The trend compatibility represents the degree of its compliance with the current system 
of socio-cultural values, ideas from the past, which are replaced by the positions of consumer 
demand. A more compatible trend is more likely to materialize from potential consumers' 
perspectives and more likely to spread faster [4850]. The degree of innovations compatibility 
should be considered from the standpoint of socio-cultural norms and values and compared 
with the ideas of the past that are being replaced. 

The test of the trend determines the ease of its approbation on a certain limited scale. The 
study of trends from the standpoint of further formation of promising areas of industrial 
enterprises’ innovative development shows the possible testing of trends in innovations [51, 
52]. When generating innovative ideas, the trend can be explored in the industrial enterprise 
and within the enterprise's market share. Thus, the greater is the test of the trend, the faster is 
its spread, and implementation within the studied industrial enterprise will be greater [53]. 
Besides, the innovative component in the system of proactive development management can 
be defined as the degree of factors’ influence [54-120].  

Observability or communicativeness of a trend, in general, is the visibility of innovation 
results to other people. That is, this factor reflects the alternatives of increasing market share 
by an industrial enterprise due to implementing a given trend towards innovative 
development and the possibility of increasing demand from existing consumers. The analysis 
of these factors that contribute to the diffusion of innovations and consequently the spread of 
trends reveals the possibility of analysing the success of trends.  
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Fig. 1. The co-occurrence analysis by keywords (Web of Science database, publications, more than 
three keyword duplications excluding geographical names). 

Fig. 2 shows that there are 9 main clusters: Cluster 1 (15 items): behaviour (Links: 9, 
Total links straight: 11, occurrences: 10); Cluster 2 (9 items): stress (Links: 10, Total links 
straight: 11, occurrences: 6); Cluster 3 (7 items): model (Links: 6, Total links straight: 6, 
occurrences: 9); Cluster 4 (7 items): management  (Links: 9, Total links straight: 12, 
occurrences: 7); Cluster 5 (6 items): evolution (Links: 12, Total links straight: 15, 
occurrences: 9); Cluster 6 (6 items): dynamics (Links: 7, Total links straight: 9, occurrences: 
6); Cluster 7 (5 items): impact (Links: 15, Total links straight: 16, occurrences: 2); Cluster 8 
(5 items): tendency (Links: 1, Total links straight: 1, occurrences: 8); Cluster 9 (3 items): 
content analysis (Links: 2, Total links straight: 2, occurrences: 46). 
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Trends formed in the process of analysis of business structures’ communication policy 
by their nature differ significantly from each other, as well as the influence of constituent 
factors that contribute to their spreading speed. Thus, it is proposed to use different 
methodological approaches to quantitative assessment for each component of the factor in 
assessing its impact on the trend. 
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Fig. 2. A co-occurrence analysis by keywords (the Web of Science database, publications, more than 
three keyword duplications excluding geographical names). 

The main purpose of determining the calculation is to establish the degree of the 
constituent factors’ influence on each trend. Studying the features of the constituent factors, 
existing scientific and practical approaches and features of the resulting communication 
policy of business structure trends, there have been identified the main techniques that can 
be used for further analysis, which are summarized in Table 1. To analyse the degree of 
factors’ influence on future trends, it is proposed to use different calculation methods for each 
component. But to determine the relative estimates, it is proposed to find a degree of value 
that will bring trends to the reference value, i.e., one that already exists in the market in a 
particular embodied innovation. Suppose the component of the factor depends on several 
indicators. In that case, their sum with the same weights is the numerator in the calculation, 
and the set of dependencies is considered a single component of the factor. 

There are three main advantages: cost-effectiveness, technical improvements, and 
environmental friendliness. To assess the cost-effectiveness of the author's approach, it is 
proposed to compare the economic effect that will be obtained due to the introduction of a 
promising trend with the basic set of existing characteristics. To determine the 
competitiveness of an innovative idea among potentially existing ones and to be determined 
by comparing the innovation that will be obtained based on implementing a promising trend 
with similar products of competitors by comparing the consumption price of products. The 
price of product consumption consists of three main components: the cost of purchase, 
operation cost, and disposal cost. Thus, for an innovation to find its buyers on the market, it 
must meet two requirements: to have appropriate consumer properties, i.e., to be useful for 
personal or public consumption, and to be competitive to make its purchase more profitable 
and convenient for consumers than others with the same functions or the similar competitor. 
Mathematically, the dependence of the economic effect on the components is presented in 
the following expression (4) 
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where DTE is a degree of the trend efficiency;  
Cb is the cost of buying an innovation, the idea of which is based on implementing a 

promising trend;  
Co is the cost of operation of the innovation, the idea of which is based on implementing 

a promising trend;  
Cu is the cost of utilizing innovation, the idea of which is based on implementing a 

promising trend. 

Table 1. Factors contributing to the speed of the trend. 
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Technical relative advantages that will be embodied in innovation, the idea of which is 

based on implementing a promising trend, can be manifested in several components, namely: 
ergonomics, aesthetics, technicality, manufacturability. This task was explored by Delanoy, 
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N., Kasztelnik, K. [17], Lyulyov, O., Lyeonov, S., Tiutiunyk, I., & Podgórska, J. [33]. 
Mathematically, this relationship is shown in (5) 

	
�
� � �
����� ���� 
���� ��� (5) 

where DTPT is a degree of technology and producibility trends;  
ЕR is a degree of ergonomic advantages of innovation, the idea of which is based on 

implementing a promising trend;  
AES is a degree of aesthetic advantages of innovation, the idea of which is based on 

implementing a promising trend;  
ТЕCH is a degree of technical advantages of innovation, the idea of which is based on 

implementing a promising trend;  
PR is a degree of producibility advantages of innovation, the idea of which is based on 

implementing a promising trend. 
The environmental relative benefits of innovation, the idea of which embodies a 

promising trend, can be assessed as a degree of environmental impact, which is manifested 
at such stages of innovation as: production, consumption and disposal. This statement is 
transformed into a mathematical dependence (6):  

����� � �
����� � �� !"� ��#�� (6) 

where DETF is a degree of environmental trend friendliness;  
Rpr is a degree of benefits caused by the reaction to the production of environmental 

innovations, the idea of which is based on implementing a promising trend;  
Rcon is a degree of benefits caused by the reaction to the consumption of environmental 

innovations, the idea of which is based on implementing a promising trend;  
Rut is a degree of benefits caused by the reaction by reducing the eco-destructive impact 

of the disposal of environmental innovations, the idea of which is based on implementing a 
promising trend and improving the environment as a result of its implementation. 

The calculation of a degree of influence of the factor "Ease of innovation" for different 
components is proposed to be carried out by different economic analysis tools, namely: a 
degree of ease to understand through consumer marketing surveys, where there is the actual 
value for innovation, which will embody the trend. The degree of ease to use is determined 
based on the experimental analysis at the enterprise. The specific feature of this method is 
that it considers the probabilistic nature of forecasting. There are many methods for making 
forecasts based on statistical analysis, but they do not cover random changes in the behaviour 
of the forecast object. The impact of random events can be assessed with the help of experts 
and their assessments. The advantage of the experimental method of forecasting is that the 
specialist in each field knows all the activity features and problems and sees alternatives for 
further development using innovations. The degree of ease to adapt is proposed to be 
determined based on the analysis of the production potential of the enterprise carried out by 
the representatives of the enterprise. Compatibility of innovation is determined based on 
marketing research, namely: compatibility of innovation with the needs and demands of 
consumers - marketing field research; compatibility of innovation with social norms - 
marketing desk research. Probation of the innovation, which will be based on information 
about the essence of the promising trend, consists of the possibility of testing in an industrial 
enterprise, determined by analysing the production potential of the enterprise, and the 
possibility of testing in the market share, which in turn is set by trial marketing and (or) 
involving focus groups of potential consumers. Communicativeness of innovation is 
considered an opportunity to increase market share (diagnostics of the competitive 
environment of an industrial enterprise is carried out) and an opportunity to increase demand 
(diagnostics of competitiveness of marketing communications is performed). For each of the 
indicators, a relative assessment is determined compared to the basic sample of innovation 
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already implemented in the market. The obtained relative estimates represent the degree of 
influence of the constituent factors on spreading the given perspective trends. 

���������	���
Thus, analysing the activities of business structures in the current unstable pandemic, 
marketing and communication policy continue to play a leading role in the work of 
enterprises. It is the trend formed in conducting the communication policy of business 
structures that affects the cases of the process itself, the time during which these cases occur, 
and the geographical space in which the studied processes take place. The above statements 
result in three indicators: time, space (place), and quantity (action). 

In essence, the quantitative expression of the trend development in implementing 
communication policy laid the principle that, knowing the average rate of the process change 
leads to answering the question of what level this process will reach. The average rate of the 
process transformation forms the parameters of the trend by which it can be quantified. It 
follows that the rate of spreading the trend results from the development and spread of the 
trend in a certain period, taking into account the geographical space. The degree of spreading 
the trend expresses the degree of potential consumers’ encouragement to the studied trend. 

However, in addition, a few factors influence the acceleration of the trends’ spread. After 
all, the speed of spreading the innovative tendencies shows the value of the degree of 
probability of successful realization of innovative ideas in the industrial enterprises. 

The successful implementation of promising innovation trends depends not only on 
external factors of the enterprise but also on the very nature of the trend, i.e., indicators of a 
set of factors. The ease of implementation is directly related to the rate of spreading the trends 
(the greater is the ease of the trend, the speed of its spread may become more important). A 
more compatible trend is more likely to materialize from the perspective of potential 
consumers but is also more likely to spread faster. When generating innovative ideas, the 
trend can be explored both in the industrial enterprise and within the enterprise's market 
share. The communicativeness of the trend is reflected in the visibility of the innovation 
results to other people. 

For further analysis, it is proposed to assess each promising trend for success by the 
factors that contribute to speed up its spread to group trends that will further form promising 
areas of innovative development of industrial enterprises. 

The main purpose of the calculations was to establish the degree of the constituent factors’ 
influence on each trend. And also, the basic techniques which were used in the further 
analysis were defined. 

To assess the cost-effectiveness, it was proposed to compare the economic effect obtained 
because of introducing a promising trend; to determine the competitiveness of an innovative 
idea among potentially existing ones and to be determined by comparing the innovation that 
will be obtained based on the implementation of a promising trend with similar products of 
competitors by comparing the consumption price of products. 

Communicativeness of innovation was considered an opportunity to increase a market 
share (i.e., when diagnosing the competitive environment of an industrial enterprise) and the 
possibility of increasing demand (performing diagnostics of the marketing communications 
competitiveness). For each of the indicators, a relative assessment was determined compared 
to the basic sample of innovation that has already been introduced in the market. The obtained 
relative estimates represent the degree of influence of the constituent factors on the rate of 
spreading the given perspective trends. 
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