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Abstract. Gunung Kawi tourism has won the title amidst public interest in
pilgrim tourism. Even though Gunung Kawi has a strong presence in the
pilgrim tourism sector, it has not been able to provide relevance for nature
management and community economic development. This research aims to
critically examine the development of pilgrimage tourism in Gunung Kawi
Village, Wonosari, Malang, which is known as an important spiritual
destination. By using a qualitative approach and intrinsic case studies, it
shows that pilgrimage tourism in Gunung Kawi has deep cultural and
historical significance, contributes to the local economy, but also faces
various challenges. Culturally, the place maintains its traditional heritage
with annual rituals and community practices that attract pilgrims from
various regions. Economically, pilgrimage tourism brings financial benefits
to local residents through increasing businesses such as accommodation,
culinary delights and souvenir sales. However, there are various issues
related to Kawi tourism that involve cultural, social, and ethical aspects.
Here are some of the issues that have emerged and ideas for reform that may
be relevant, Negative Image and Potential for Abuse, Uncontrolled Ritual
Practices, Uneven Economic Impacts, Environmental DamageOther
challenges include environmental isuesdue to increased tourist activity,
cultural erosion due to commercialization, and limited infrastructure.
hindering the tourist experience as well as growth potential.

1 Introduction

Pilgrimage tourism is a form of tourism that has strong cultural and historical roots in
Indonesia [1]. This activity involves visiting places that are considered sacred or historic by
the community, such as the graves of saints, religious figures, and other religious sites [3]. A
pilgrim tourist village is a village that develops the potential for religious, historical and
cultural-based tourism or visits to holy places, tombs of historical or spiritual figures, and
other religious sites. This concept combines tourism aspects with strong spiritual, cultural
and historical values [7]. The following is an explanation of pilgrimage tourism villages,
including characteristics, objectives, benefits and challenges faced. Characteristics of
Pilgrimage Tourism Villages Main Pilgrimage Sites: These villages usually have one or more
pilgrimage sites that are considered sacred or important by certain religious communities [8].
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For example, the graves of saints, religious figures, or historical religious sites. Religious and
Cultural Activities: There are religious and cultural activities such as pilgrimage ceremonies,
religious rituals, and cultural festivals that attract many visitors [6]. Tourism Infrastructure:
This village provides facilities that support the needs of pilgrims and tourists, such as
accommodation, places to eat, parking areas, and souvenir shops. Local Community
participation, rural communities play an active role in managing and developing pilgrimage
tourism potential, starting from providing tour guide services to participation in cultural
events [12].

Pilgrimage tourism in the context of history and culture. Indonesia, as the country with
the largest Muslim population in the world, has a long and rich religious history [9]. The
spread of Islam in Indonesia in the 13th to 16th centuries was carried out by saints or clerics
who spread Islamic teachings through a cultural and social approach. The graves of these
saints, often called Wali Songo, are a highly respected pilgrimage site [9]. Diversity of
Religions and Beliefs: Apart from Islam, Indonesia is also home to various other religions
and beliefs, such as Hinduism, Buddhism, Christianity and local religions [4]. These holy
places from various religions are important pilgrimage destinations, such as Pura Besakih in
Bali, Borobudur in Central Java, and various old churches in East Nusa Tenggara [2].

One of the tourist villages with a pilgrim theme in East Java is Gunung Kawi Tourism,
geographically located in Wonosari, Malang [12]. This place has gained fame amidst public
interest in religious tourism, but the popularity of the Gunung Kawi tourism sector has not
been able to create a multiplier effect for the surrounding villages [12]. Even though Gunung
Kawi has a strong presence in the religious tourism sector, it has not been able to provide
relevance for nature management and community economic development. This research aims
to critically examine the development of pilgrimage tourism in Gunung Kawi Village,
Wonosari, Malang, which is known as an important spiritual destination [12]. This pilgrim
tourism can contribute to the local economy for the Wonosari village community, including
Mount Kawi tourism has great potential to improve the local economy. Visitors who come
on pilgrimage need accommodation, food, transportation, and souvenirs, all of which can
provide income for local communities [5].

Pilgrimage tourism activities in Wonosari are often an important moment for the
community to gather and strengthen social ties. Rituals and ceremonies carried out together
can strengthen a sense of solidarity and collective identity. Preserving Traditions and Cultural
Heritage: This tour helps preserve traditions and cultural heritage passed down from
ancestors. Through pilgrimages, the younger generation can learn and understand the cultural
and historical values contained in these traditions [15]. Challenges in Pilgrimage Tourism
Development An increase in the number of pilgrims can have a negative impact on the
environment if not managed well [7]. Accumulation of rubbish, damage to sacred sites, and
pollution are some of the frequent problems. Commercialization and Cultural Erosion [13].
There is a risk that excessive commercialization could be the spiritual and cultural values of
pilgrimage sites. This can lead to changes in the way local communities view and practice
their traditions. Limited Infrastructure: Many pilgrimage sites are located in remote areas
with limited infrastructure. Limited road access, lodging facilities and poor sanitation can
reduce visitor comfort and hinder the growth of pilgrimage tourism [11].

Does the Wonosari Gunung Kawi pilgrimage contribute to the local economy, and what
are the challenges? With a holistic and sustainable approach, the development of Wonosari
Gunung Kawi pilgrim tourism is expected to create synergy for the welfare of local
communities while preserving local culture and the environment.
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2 Literature review

Pilgrimage tourism is often influenced by local history and culture. Smith states that pilgrim
tourism is not only about visiting religious sites, but also about understanding and
appreciating the cultural and historical heritage contained therein. Gunung Kawi Village, for
example, has strong historical and spiritual significance as the final resting place of important
figures in the spread of Islam in East Java. A study Leonardo et allshows that pilgrimage
tourism can provide significant economic benefits for local communities, including job
creation and increased income from small businesses such as accommodation and souvenir
sales. However, these benefits are often uneven and enjoyed more by a few people or certain

groups [18].

Jevons revealed several main challenges in developing pilgrimage tourism villages, such
as environmental damage due to the increase in the number of visitors, excessive
commercialization, and limited infrastructure [22]. Bramwell and Lane emphasize the
importance of sustainable planning to overcome these challenges. Sustainable development
is an important focus in literature [23]. According to Lubis the concept of sustainability in
tourism includes efforts to maintain a balance between economic, social and environmental
needs [20]. This includes preserving religious sites, environmental education, and
empowering local communities to actively participate in tourism management [20]. Research
by Tosun emphasizes the importance of local community participation in tourism
development. The involvement of local communities not only ensures a fairer distribution of
benefits but also helps in the preservation of local cultural values and traditions. In Gunung
Kawi Village, for example, local communities play an active role in various aspects of
tourism management, from tour guides to organizing cultural events. Rural with
various potentials have the capital to develop and become comparable as tourist villages.
Therefore, every hamlet needs a strategy in developing the hamlet as a tourist destination
[20].

The main characteristic of a pilgrim tourist village is that it has a main pilgrimage site:
This village usually has one or more pilgrimage sites that are considered sacred or important
by a particular religious community [21]. For example, the graves of saints, religious figures,
or historical religious sites. It has religious and cultural activities. There are religious and
cultural activities such as pilgrimage ceremonies, religious rituals, and cultural festivals that
attract many visitors [19]. Tourism Infrastructure: this rural area provides facilities that
support the needs of pilgrims and tourists, such as accommodation, places to eat, parking
areas and souvenir shops [18]. There is Local Community Involvement: Village communities
play an active role in managing and developing pilgrimage tourism potential, from providing
tour guide services to participating in cultural events [17]. There are several objectives for
developing a pilgrimage tourism village, including:

1) Preservation of Culture and Traditions: Maintaining and preserving cultural heritage and
local traditions related to pilgrimage sites.

2) Improving the Local Economy: Improving the economic welfare of local communities
through tourism, creating jobs and opening business opportunities.

3) Strengthening Local Identity: Strengthening local identity and the community's sense of
pride in their cultural and historical heritage.

4) Improving Quality of Life: Developing infrastructure and public facilities that not only
benefit tourists but also improve the quality of life of local communities. This
component is related to the availability of institutions that manage tourist villages.
Institutions in tourist villages are important to be able to provide the best service for
tourists and maintain tourist villages [22].
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3 Research Method

This research uses a qualitative approach with the type of research used is an intrinsic case
study. The development of pilgrim tourism villages offers much potential for critical analysis,
especially in relation to the social, economic and cultural impacts on local communitie [12].
The following is an intrinsic study methodology that can be applied to study village
development through Identification of Social and Cultural Problems: Identifying the impact
of pilgrim tourism development on social structure, local culture and community welfare.
Emancipatory Objective to analyze how tourism management practices can overcome or
exacerbate social injustice and culture. Using a Critical Theory framework Using critical
theory as a basis for analysis, including postcolonial theory, feminism, and political economy
theory. Analyze how the colonial legacy influences tourism management and development.
Political Economy Theory: Examines the economic and political relationships that underlie
the distribution of profits from tourism [12]. Ideology Analysis Examines how dominant
ideologies influence tourism village management policies and practices. Qualitative
Approach Research Design with Qualitative methods such as in-depth interviews, participant
observation, and document analysis will be used. Intrinsic Case Study focuses on one or
several relevant pilgrim tourism villages, for example Gunung Kawi Tourism. Data
collection [3]. In-Depth Interviews Conduct interviews with various stakeholders, including
local residents, tourists, tourism managers, and government officials. Participatory
Observation Get directly involved in activities in the village to understand social interactions
and pilgrimage practices. Document Analysis: Collect and analyze government reports,
public policies, media articles, and other relevant documents. Discourse Deconstruction Data
Analysis: Analyzing existing narratives and discourses to reveal the ideology underlying
tourism management practices. Thematic Analysis: Identifying key themes from qualitative
data, such as economic inequality, the impact of culture, and the role of ideology. Reflexivity
for the researcher's position and biases that may influence the analysis Synthesis
Recommendation toombine the results of the analysis to provide a comprehensive picture of
existing power structures and injustices.

Spradley's data analysis in this research involved organizing, interpreting, and
developing an in-depth understanding of the cultural structure in the Wonosari cultural
pilgrimage. The following is an explanation of the stages in research analysis used by
researchers [2], [12].

3.1 Domain Analysis (Domain Analysis)

Identify the main domains or categories that emerge from the data, such as cultural activities,
traditions, values and symbols that are relevant to community life in Wonosori Gunung Kawi.
Researchers mapped these domains to understand the scope and boundaries of cultural
knowledge and practices in the rural area. At this stage, the focus is on identifying the
domains or cultural categories that emerge in Kawi, both related to spiritual tourism activities
and the socio-economic aspects of the local community.

Spiritual Domain includes pilgrimage activities, rituals, and prayers carried out by
tourists. Pilgrimages in Kawi are often associated with spiritual practices that aim to seek
good fortune through certain prayers and rituals.

Economic Domain: Local economic activities related to tourism, such as accommodation
services (homestays), spiritual guides, souvenir sales, food, and transportation. Economic
interactions between tourists and local communities are important in this analysis.

Socio-Cultural Domain: Interactions between local communities and tourists, values held
by local communities, and how traditions and customs are maintained or modified in the
context of tourism.
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3.2 Taxonomic Analysis (Taxonomic Analysis)

Organizing data into a taxonomy or hierarchical structure that describes the relationships
between concepts or cultural elements. For example, identifying sub-domains or more
specific categories under the main domain, and finding patterns in the organization and
classification of these concepts. This stage focuses on grouping the identified domains into
more detailed categories to understand the deeper cultural structure.

3.2.1 Spiritual Taxonomy

1) Pilgrimage Rituals: Consisting of various practices such as meditation, prayer at specific
places, and offerings.

2) Spiritual Guides: There is a hierarchy in the role of spiritual guides, ranging from local
guides to those who are considered to have more "power" or "access" to assist in rituals.

3) Sacred Places: Places such as tombs or specific locations in Kawi that are considered to
have mystical or spiritual power.

3.2.1 Economic Taxonomy

1) Service Providers: This includes a variety of service providers, from homestays, food
vendors, to transportation service providers. Tourism Economic Centers: Local markets
selling souvenirs, crafts, and specialty foods. These centers are often the main source of
income for local communities.

2) Profit Sharing: There is inequality in the distribution of profits, with most of the income
being taken by local elites or external parties with large capital.

3.2.3 Socio-Cultural Taxonomy:

1) Local Wisdom: Values and traditions held by local communities, such as belief in the
spiritual power of Kawi and respect for ancestors.

2) Tourist Influence: How the arrival of tourists, especially those interested in pesugihan,
affects the way local communities practice their traditions.

3.3 Componential Analysis (Componential Analysis)

Identify components or attributes related to each cultural concept or category found.
Researchers look for patterns in how these attributes are interpreted and used by local people
in the context of everyday life. At this stage, the main objective is to compare the elements
in the identified domains or taxonomies to see their differences and similarities, and to
understand the meaning of each element in the cultural context of the Gunung Kawi tourist
village.

3.3.1 Spiritual vs. Commercial:

There is a big difference between visitors who come with sincere spiritual intentions
(pilgrimage to pray) and those who seek the commercial aspect. These two groups tend to
perceive the meaning of the ritual differently. Local communities involved in spiritual
activities may face a dilemma between maintaining the original spiritual meaning and the
growing commercialization.
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3.3.2 Local versus External Spiritual Guides:

Some spiritual guides come from the local community who have a deep understanding of
local traditions, while others are “guest guides” who come from outside the area and are more
oriented towards commercial gain.

3.3.3 Local Small Businesses versus External Investors:

Small businesses owned by local communities, such as souvenir traders or homestay owners,
compete with large investors from outside who build more modern facilities and tend to
dominate the market. This creates an inequity in the distribution of economic income

3.4 Theme Analysis (Theme Analysis)

Finding themes or patterns that emerge from the data, whether in the form of narratives,
stories, or the use of certain symbols. Researchers try to understand the underlying meaning
of these themes and how these themes are reflected in the life and culture of the people in the
wonosari Gunung kawi pilgrimage tourism. This stage identifies the cultural themes that
underline the overall phenomenon in the Kawi pilgrimage tourism. These themes include
values, conflicts, and dynamics that influence social and cultural interactions.

3.5 Cultural Consensus Analysis (Cultural Consensus Analysis)

Carrying out an analysis to find out the extent to which there is a cultural consensus among
society about certain concepts or values. Researchers looked for agreements or differences
in the community's understanding and interpretation of various cultural aspects in the rural
area. Through Spradley's data analysis process, researchers can develop a deeper
understanding of the structure, values and cultural practices in Wonosari pilgrimage tourism.
This will help in constructing accurate cultural models and provide valuable insights for the
development of sustainable and competitive pilgrimage tourism

4 Results and Discussions

4.1 Typology Rural of Wonosari

Wonosari Gunung Kawi Pilgrimage Tourism, located in Malang, East Java, is one of the
famous pilgrim tourist destinations in Indonesia [12]. This tourist village typology can be
seen from various aspects including physical, social, cultural and economic characteristics.
The following is an analysis of the typology of Gunung Kawi Tourism rural:

Geographic and Physical Characteristics [7]

1. Strategic Location: This village is located in a mountainous area which offers beautiful
natural views and cool air.

2. Accessibility: Access to this village is quite easy with good roads and public
transportation available.

3. Infrastructure: There are basic facilities such as good roads, accommodation, places to eat
and other public facilities that support tourist activities.

Culture: The following shows the appearance of Wonosari through the map of Figure 1.
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Fig. 1. Map of Wonosari

Social and Cultural Characteristics Local Culturein kawi rural has a rich local culture,
which is reflected in the traditions, ceremonies and daily life of the community.[12] The
existence of the tombs of spiritual figures who have become pilgrimage centers provides high
historical and religious value. Community Participation: Local communities are actively
involved in managing tourism and cultural activities, such as serving as tour guides and
selling local handicraft products. Most of the community's income comes from tourism
activities, such as providing lodging services, guiding tours, and selling souvenirs.

Economic diversification in addition to tourism, people are also involved in agriculture
and local trade, which helps create a more sustainable economy. Economic Impact tourism
development in this rural area has increased income and employment for local communities,
although there are challenges in fair distribution of benefits.

Typology of Pilgrimage Tourism, which attracts visitors to come to pray and pay respects
at the graves of spiritual figures [12]. Religious and Spiritual Tourismin attracts tourists
seeking spiritual and religious experiences, which are different from general recreational
tourism. tourism cctivities from pilgrimages, visitors can also enjoy natural beauty,
participate in local ceremonies and traditions, and buy souvenirs and craft products.

4.2 Pilgrimage Tourism Wonosari

Pilgrimage tourism in Wonosari has a significant impact on social and cultural aspects in the
local community [12]. This impact can be positive or negative, depending on how tourism is
managed and integrated with the lives of local communities. The following is an analysis of
the socio-cultural impacts of the Wonosari Gunung Kawi pilgrimage tour: This has positive
impacts, including Preserving Culture and Traditions, Revitalizing Local Traditions:
Pilgrimage tourism often encourages the preservation of local traditions and ceremonies that
may have begun to be forgotten [2]. Activities such as religious ceremonies, traditional
dances and cultural festivals can be preserved due to tourist interest. Increased Cultural
Awareness: Local people become more aware of the importance of their culture and
traditions, which can be a source of pride and identity [6]. Increasing Local Economy Job
Opportunities: The development of pilgrimage tourism creates employment opportunities for
local residents, both in the form of direct employment (tour guides, accommodation
managers) and indirect (souvenir sellers, food traders). Infrastructure Development:
Improving infrastructure such as roads, health facilities, and transportation to support tourism
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is also beneficial for local communities [9]. Social Interaction and Cultural Exchange
Cultural Exchange: Tourists who come from various cultural backgrounds bring
opportunities for cultural exchange, which can enrich the insight of local communities.
Stronger Social Connections: Local communities may develop stronger relationships and
solidarity in dealing with and welcoming tourists [10].

Negative Impact of Cultural Commercialization Cultural Authenticity: There is a risk that
local culture and traditions may experience commercialization, where their original values
and spiritual meaning are reduced to meet the demands of the tourist market. Changing
Values: Traditional values can be displaced by commercial values, which prioritize economic
gain over cultural preservation. Social Pressures Social Change: The arrival of large numbers
of tourists can change the social structure of society, such as changes in norms and behavior.
Economic Inequality: Economic benefits from tourism may be uneven, with some individuals
or certain groups benefiting more than others, which can cause social tension. Environmental
Impact Environmental Degradation: Increased tourist numbers can cause stress on the local
environment, such as pollution, damage to pilgrimage sites, and increased waste. Land Use
Shift: Land previously used for agriculture or local needs may be converted for the
construction of tourism facilities. Social Inequality and Conflict Tensions Between Groups:
Tourists from abroad with different cultures can cause tension or conflict with local
communities, especially if there are differences in values or behavior. Social Exclusion:
Local residents who are not directly involved in the tourism industry may feel marginalized
or not benefiting fairly from it

The socio-cultural impact of pilgrim tourism in tourist villages such as Gunung Kawi is
very complex and varied [12]. While there are many benefits, including cultural preservation
and economic enhancement, there are also challenges that need to be overcome, such as
cultural commercialization and environmental pressures. Good management and active
participation of local communities is essential to ensure that positive impacts are maximized
while negative impacts are minimized [19].

4.3 Strategy for Wonosari become a Sustainable Pilgrimage Tourism

To ensure that pilgrim tourism is sustainable, a holistic approach is needed that includes
environmental, social, cultural and economic aspects. The following are strategies that can
be implemented [20]

4.3.1 Cultural and Environmental Preservation

Environmental Education and Awareness: Educate tourists and local communities about the
importance of environmental and cultural preservation. Awareness campaigns can be carried
out through brochures, information boards and tourist guides. Regulation and Site Protection:
Implement strict regulations to protect pilgrimage sites from damage. These include
restrictions on the number of visitors, visiting hours, and rules of conduct at holy sites.
Environmental Conservation Develop environmental conservation programs to protect local
ecosystems, such as reforestation, good waste management, and protection of water sources
[17].

4.3.2 Local Community Participation and Empowerment

Community Participation Involving local communities in the decision-making and tourism
management process. This ensures that tourism development meets their needs and
aspirations. Training and Empowerment [24]. Providing training to local communities to
improve their skills in the tourism sector, such as tour guiding, homestay management, and
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entrepreneurship. Economic Prosperity Ensuring that the economic benefits of tourism are
distributed fairly among local communities. This can be done through partnership and profit-
sharing programs.

4.3.3 Sustainable Tourism Management

Waste Management and Cleanliness Providing adequate waste management facilities and
conducting cleanliness campaigns. This includes easily accessible trash cans, recycling
programs, and regular cleaning of tourist areas. Environmentally Friendly Infrastructure:
Developing environmentally friendly infrastructure, such as accommodation that uses
renewable energy sources, good sanitation facilities and environmentally friendly
transportation. Monitoring and Evaluation: Conduct regular monitoring and evaluation of
tourism impacts. Use this data to adjust management strategies and ensure that tourism
remains sustainable [24].

4.3.4 Ethical Promotion and Marketing

Sustainable Promotion Marketing pilgrim tourism by emphasizing aspects of sustainability
and cultural preservation [22]. Avoid excessive marketing which can lead to overtourism.
Educational Tourism: Providing educational tourism programs that teach tourists about
history, culture and the importance of preserving pilgrimage sites. This can include guided
tours, workshops and exhibitions [21].

4.3.5 Collaboration and Partnership

Collaboration with Stakeholders: Collaborate with the government, and the private sector to
support sustainable tourism development. This may include funding programs, technical
support, and joint promotions [13]. Sustainable Tourism Network Join a sustainable tourism
network or association to share knowledge and best practices [15].

4.3.6 Development of Diversified Tourism Products

Alternative Tourism: Developing alternative tourism products that can attract various tourist
segments, such as nature tourism, cultural tourism and health tourism. Local Products
Encourage the development and sale of local products, such as handicrafts, traditional
culinary delights and organic farming, which can be an additional attraction for tourists.

5 Conclusion

Wonosari pilgrimage tourism covers various interrelated aspects. This rural is a real example
of how a pilgrimage tourist destination can become a spiritual center as well as an economic
source for the local community., which is famous for its spiritual cultural elements, has great
potential in cultural tourism. However, this village faces several major challenges that need
to be considered: Tension between Spirituality and Commercialization, which means that
cultural and spiritual tourism in Kawi is increasingly commercialized with the practice of
pilgrimage. Although this attracts many tourists, there is a risk that original spiritual values

can be eroded, and commercialization can change the meaning of pilgrimage and rituals that
were originally sacred. economic inequality such as income from tourism in this village is
often not distributed fairly, with most of the profits enjoyed by outside investors or local
elites. Most local residents only get limited economic benefits, which risks sending social
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inequality. Cultural and Social Changes in Local Communities face challenges in maintaining
their traditions and customs amidst the pressures of modernization and external influences
from tourists. This requires efforts to preserve local culture and customs while still opening
up space for economic development. Environmental Management from the increasing
number of visitors has the potential to damage the environment around Kawi. It is important
to implement sustainable tourism practices so that this area remains sustainable. There are
several solutions and recommendations for local communities to be more actively involved
in tourism management to ensure more equitable economic benefits.

Education for tourists about the importance of maintaining indigenous spiritual and
cultural values must be strengthened. The government and tourism managers can encourage
sustainable tourism development, with a focus on preserving culture and the environment.
The success of developing this tourist village is very dependent on the ability to balance
cultural preservation, environmental sustainability and the economic welfare of local
communities. This typology analysis provides in-depth insight into the existing dynamics and
can be a guide for the development of other rural pilgrimage tourism in Indonesia.

Based on the results of research on Wonosari pilgrimage, A sustainable pilgrim tourism
strategy requires a comprehensive and inclusive approach, involving environmental
conservation, local community empowerment, effective management, ethical promotion,
collaboration with various stakeholders, and diversification of tourism products. Successful
implementation can provide economic and social benefits for local communities, while
preserving culture and the environment for future generations. The socio-cultural impact of
pilgrim tourism in tourist villages such as Gunung Kawi is very complex and varied. While
there are many benefits, including cultural preservation and economic enhancement, there
are also challenges that need to be overcome, such as cultural commercialization and
environmental pressures. Good management and active participation of local communities is
essential to ensure that positive impacts are maximized while negative impacts are
minimized. With the right approach, Kawi Tourism Village can continue to develop as a
cultural tourism destination that still maintains its spiritual essence, while providing fairer
economic benefits for local communities.
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